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Covid19 Sweden and Gothenburg gothenburg

No total lock-down

Recommendations
social distancing
remote work

avoid public transports
avold unnecessary domestic and international travel

distance education for high schools and universities
no general requirement on masks



Covid19 Sweden and Gothenburg gothenburg

Restrictions

Max 8 persons in public gatherings.

Amusement parks, museums, swimming facilities are
closed.

Max 8 persons/table at restaurants,
no alcohol served after 22.00.



Gothenburg strategies and actions gothenburg

3 main strategies
Closer than ever to our industry.
Increase knowledge, insights, facts & figures.
Collaboration national and international networks.

Lead to actions
Adapted communication and target groups.
Dialogue with authorities and partner support.
Focus on digitalization projects.
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Insights Facts and Figures

800.000

700.000

Statistics and analyzes
(Power Bl)

600.000
500.000

400.000

Industry related
reconnaissance

300.000
200.000
100.000

0
Jan Febr Mars Apr Maj Juni Juli Aug Sept Okt Nov Dec

—2018 ——2019 2020



SN B

4 B LGNy

v,

\J/
-

i
g
1
:
A
:
\

VAN AL BN

/i

1)
o/




Pandemic take aways gothenburg

Reflections

Safe & secure — health & distance.
Importance and reciprocity of localism.

New and/or adapted reasons to travel .
Digitalization & data — expected & innovation.



Pandemic take aways gothenburg

DMO role

Ensure smart & sustainable in new normal.
Be close — help & enable — show direction.
Short-, medium- and long term simultaneously.
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